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OBJECTIVES: Upon completion of this lesson, the student will be able to:

1. Define a Web Portal.

2. Identify examples of Web portals.

3. Demonstrate customizing a Web portal.

4. Define Electronic Commerce.

5. Identify advantages of Electronic Commerce.

6. Identify concerns customers often have about making a purchase from a Web site.

Scenario:  Network Design and Consulting (NDC) is a consulting firm that specializes in projects in computer network design, implementation and analysis.

Each team member of NDC is assigned to a project or various projects.  NDC needs a way to post their appointments in a central location so team members could check the group schedule before committing to other appointments.

Steven wants you to research the Internet to located Web technologies that might help his company schedule appointments and store clients contact information so his team can access a pool of client information.

Steven would like you to find more information on electronic commerce and how NDC might use it to sell networking equipment to businesses and individuals.

ACTIVITIES: 

1. Define a Web Portal.

1. Doorway to the Web that allows you to customize it with current and customized information.

2. Include general interest information

3. Help users of portal find just about anything on the Web.

4. Portals earn revenue by selling advertising.

2. Characteristics of a Web portal.

1. Free email

2. Links to search engines

3. Web directories

4. Membership services

5. News headlines and articles

6. Discussion groups

7. Chat rooms

8. Links to shopping

9. Calendars

10. Address books

3. Identify examples of Web portals.

1. AOL, Excite, InfoSpace, MSN, Netscape, Yahoo

4. Demonstrate customizing a Web portal.

1. My Yahoo (http://my.yahoo.com)

2. Use Calendar feature

5. Define Electronic Commerce and Electronic Business.

1. Any business process, or any collection of business processes, conducted using Internet technologies.  Revenue generated on the Web.

2. Includes buying and selling products and services using digital cash and via Electronic Data Interchange (EDI).

6. Identify advantages of Electronic Commerce.

1. Minimizes transaction costs that the buyer and seller incur as they gather information and negotiate a purchase-sale transaction.

7. Revenue Models for Electronic Commerce

1. Ways to use the Web to make sales to Businesses and Consumers

2. Online Catalog Revenue Model

1. Use of online catalogs to sell goods and services.

3. Advertising and Subscription Revenue Model

1. Selling of advertisement and subscriptions for access to information.

4. Direct Fee Revenue Model

1. Charging fees for services or access to specific information.

8. Electronic Commerce Cost Reduction Activities and Increasing Efficiency

9. Identify concerns customers often have about making a purchase from a Web site.

1. Transaction security.

2. Violation of privacy.

3. Use of Assurance Providers

1. Provide various kinds of certifications.

2. BBBOnline (Better Business Bureau’s)

3. VeriSign

4. TRUSTe

5. International Computer Security Association

6. WebTrust

ASSIGNMENTS: 

E-Commerce Assignment

